
  

 



ÅShane Rushik 

Å@srushik 

Åsrushik@lcc.org 

ÅDirector of Technology & Communications 

Legacy Christian Church 

 



ÅIan Beyer 

Å@ianbeyer (on Twitter since 2007) 

ÅPreviously Technical Director, Church of the Resurrection Online 

ÅCurrently President/CEO/Janitor, Nerd Herd, Inc.  

ÅNearly 25 years in social media (what?) 

 





ÅKnow your target audience 

ÅThe church website, for the large part, is for people new to the church. 

(INFORMATIVE) 

 

ÅSocial Media is for those already connected with the church  

(ENGAGING) 

ÅKnow the purpose of Social Media 

ÅSocial Media is best used to build relationships.   

ÅPeople find you via other sources, then òfriend youó or òfollow youó to 

build the relationship. 

ÅDevelop a Strategy 

 

 



ÅSocial media is often not effective because it is implemented & 

executed poorly. 

ÅUpdate strategically & regularly 

ÅRelevant/informative posts.  Donõt use it like a personal account.  

(Non-church members will be following too.) 

ÅEvents, news, photos, etc 

ÅEngage people. 

ÅRespond, Retweet ð take interest in what others are saying. 

ÅDonõt let the wall page be just another bulletin board. Think of it as a 

conversation, not a broadcast.  

ÅAllow people to post to the wall to express thoughts & questions 

(have a method to monitor the posts) 

 











Å@MCMBCNewark 

ÅHasnõt been updated since last February 

Å@UBCStamford_CT 

ÅNot engaging the audience, one-way broadcast 

ÅHasnõt been updated since April 
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ÅFellowship Church, Grapevine, TX (@fc) 

ÅGrace Church, Overland Park, KS (@graceks) 

ÅGranger Community Church, Granger, IN (@gccwired) 

ÅUnited Methodist Committee on Relief (@UMC_UMCOR) 

ÅLiving Water Christian Church, Parkville, MO (Facebook) 

 

https://twitter.com/
https://twitter.com/
https://twitter.com/
https://twitter.com/
https://twitter.com/
https://twitter.com/
https://www.facebook.com/pages/Living-Water-Christian-Church/119614631169


ÅMicroblog / News   

ÅFast connections with people 

ÅWidespread communication (not just with followers/friends) 

ÅHash marks (#)?  - Whatõs that all about? 



ÅMonitor All Accounts 

ÅBe aware of what is being shared about the church on all accounts. 

ÅMonitor continuously 

ÅKnow what is being said about you on the web 

ÅGoogle òAlertsó 

ÅKeep Content Fresh 

ÅCurrent, relevant. 

Responding to a tweet from last week is like replying to something that 

happened a year ago ð Itõs old news. 

 



ÅHow do you control the content?  

ÅFor personal accounts, a policy should be established 

ÅFor church accounts, a communications person should have admin access 

and be actively monitoring 

ÅWhat happens when a staff member leaves? 

ÅAccount access  

ÅFake/non-official accounts 

ÅStaff Productivity? 

 

 
















